
Digital marketing and e-commerce 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

C – compulsory course 

O – optional course 

L – lectures 

P – practice classes 

DON – other types of teaching 

 

Course Status 
Semester 1 Semester 2 

ECTS 
L P L P 

First year       

E-business and e-commerce C 3 2   6 

Information technologies and systems C 2 2   5 

E-marketing and brand management C 2 2   5 

Marketing communications in the digital world C 2 2   5 

Strategic marketing in the digital era O 2 2   5 

Change management and competitiveness O 2 2   5 

Internet marketing campaign C   3 2 6 

Customer relationship management C   3 2 6 

Marketing research and web analytics C   2 2 5 

Social media management O   2 2 5 

Supply chain management O   2 2 5 

Professional practice       C     3 

Subject of the final thesis C     5 

Final paper C     4 

Total ECTS      60 


